Aim: The aim of this study was to describe and analyse Facebook and Twitter content associated with three United States national nursing organizations during the month preceding the 2016 United States presidential election.
| INTRODUCTION
Health policy is a concept of interest to nurses, nursing organizations, and societies. Many professional nursing organizations have an explicit commitment to advancing health policy and produce policy positions and recommendations. Through social media, nursing organizations have the ability to provide timely and relevant policy information to their members and followers. However, the extent and character of health policy content shared by nursing organizations over social media has not been described and analysed. With social media accounting for increasing amounts of individuals' media and information consumption and in the context of high-stakes political and health policy decisions, an examination of health policy content shared by nursing organizations is warranted. This exploratory study was designed to contribute to a larger conversation about how nursing organizations use social media to communicate health policy information and to stimulate thinking about how social media could be used to amplify the profession's thought leadership in health and policy.
| BACKGROUND
Different perspectives about the role governments should play in health care are being intensely debated in many countries worldwide, such as the United States, Canada, the United Kingdom, and Australia. The stakes are high as policy proposals and elected officials offer solutions to national healthcare challenges, including the cost, quality, and access to healthcare services. Civic and professional engagement in health policy dialogue is vital because health policy is an integral link between the practice of nursing, the delivery of healthcare services, and the health of a society. Given that nurses are consistently identified as honest (Gallup, 2016) , professional nursing organizations are likely seen as a credible source for health policy information.
Health policies determine how care is distributed-where, when, from whom, and at what cost (O'Grady, Mason, Hopkins Outlaw, & Gardner, 2016) . Globally, many professional nursing organizations have an explicit commitment to advancing health policy and have established a presence on social media platforms as a virtual way to engage with members or followers. Taylor (2016) suggests that social media can be useful in encouraging nurses to participate in policy by enabling them to network and communicate with legislators, while others suggested using social media to share research findings or health and policy insights with patients, colleagues, collaborators, funders, and decision makers (Archibald & Clark, 2014; Burton, McLemore, Perry, Carrick, & Shattell, 2017 ). Yet, little is known about what policy topics professional nursing organizations choose to share with followers and how social media platforms are used by professional nursing organizations to inform or activate followers on relevant policy topics.
The focus of this exploratory study was to describe and analyse the Facebook and Twitter content associated with three United States national nursing organizations-the American Nurses Association, the American Academy of Nursing, and National Nurses United, during the month preceding the 2016 United States Presidential Election.
Supporting this timeframe, Jungherr (2016) noted the volume of social media units fluctuate tremendously and those related to impending policy or political decisions rise towards the end of campaigns.
| Overview of the Three Professional Nursing Organizations
Three nursing organizations were selected for this exploratory study based on their commitment to advancing health policy and their presence on social media.
The American Nurses Association (ANA) is the oldest professional nursing organization. This membership organization represents the 3.6 million nurses in the United States and is committed to quality Why is this research needed?
• Nursing has a commitment to influencing all levels of health policy.
• Social media interactions are becoming increasingly relevant to policy and political dialogue.
• Little is known about the extent to which nursing organizations communicate health policy positions or preferences using social media.
What are the key findings?
• Nursing organizations communicated more health policyrelated information on Twitter than on Facebook.
• Up to 70% of social media units were not related to health policy, indicating nursing organizations could increase health policy-related communications over social media if they choose to do so.
How should the findings be used to influence policy/practice/research/education?
• Health policy positions and preferences should be communicated over social media, especially during times of political elections, high-stakes healthcare debates, or global health crossroads.
• The conceptual framework that combined the Conceptual Model of Nursing and Health Policy and the Culture of Health Action Framework was an effective guide for analysing and interpreting content in social media posts.
• Research is needed to explore the extent to which content on social media sites informs understanding of health policy issues, stimulates advocacy, and encourages political and professional engagement.
health care through high standards of nursing practice. The ANA explicitly states that advocacy is a pillar of nursing and that legislative and political advocacy is critical for advancing the profession and patient care (ANA, n.d.) . Additionally, the American Nurses Association is the sole corporate member of the American Academy of Nursing. Although the three organizations represent just a small percentage of the more than 100 professional nursing organizations, their national presence, use of social media, and commitment to shaping health policy made them well-suited for this exploratory study.
The American Academy of Nursing

| Social media, political participation, and nursing
The use of social networking sites makes up a growing portion of individuals' media and information experience (Wells & Thorson, 2015) . Social media sites such as Facebook and Twitter are two commonly used platforms, with 2.06 billion monthly users and 328 million monthly active users as of November 2017 (Statistica, 2017 .
Facebook is designed to facilitate online social networks and interactions, whereas Twitter is a communication platform that does not rely on previously established relationships. Both social media platforms contain diverse content that has the potential to have an impact on political thinking (Groshek & Al-Rawi, 2012) , nursing professional development (Moorley & Chinn, 2015) , nursing leadership (Moorley & Chinn, 2016) , scholarly communication and information gathering and dissemination (Ferguson, 2013) . Nisbet (2010) suggested that social media allows for a more interactive and social constructivist approach to identifying and framing important issues, and proposed such platforms as an alternative to more traditional and hierarchical mechanisms of media. When nurses use social media, they are able to connect with others who share similar interests and concerns and provide thought leadership that has the potential to influence individuals, the profession, and healthcare delivery (Moorley & Chinn, 2016) .
There is growing attention to the effect of social media on politi- However, the extent to which social media content has been shown to influence political and civic engagement varies (Tang & Lee, 2013) . Social media platforms can help shape individual attitudes and behaviours-including those associated with political participation and engagement (Groshek & Al-Rawi, 2012) . Tang and Lee (2013) found people who were exposed to shared political information through Facebook were more likely to have participated in online and offline political activities. Jungherr (2016) reported that Twitter can be used by political candidates to get information out to supporters, but also as a mechanism of political learning that stimulates feelings of connectedness, except for people with low levels of political interest (Lee & Oh, 2013) . While exposure to social media alone was not a key indicator of political and civic engagement, Gil de Zuniga et al. (2012) noted that using social media to get information was likely to promote political participation.
In social media networks, information is curated from multiple sources that not only includes journalists and editors from traditional media outlets but also strategists, advertisers, friends, and organizations of interest to individual users- (Wells & Thorson, 2015) including healthcare professionals (Moorley & Chinn, 2016) . Leadership is intertwined with public discourse in our media-focused society (Bligh, Kohles, & Meindl, 2004, p. 230) (Moorley & Chinn, 2015) .
Similarly, nursing organizations can use social media to broadcast relevant policy information to their members and followers and can highlight opportunities to participate in topic-focused discussions and advocacy activities.
| Conceptual framework
A conceptual framework that combined the Conceptual Model of Table 1 .
| TH E STUDY
| Aim
The aim of this exploratory study was to describe and analyse the Facebook and Twitter content associated with three United States United States Presidential Election. The feasibility and usefulness of the study conceptual framework as a coding guide for social media content analysis was also considered.
| Design
| Ethical considerations
This study was reviewed by a university institutional review board and deemed exempt-not human subjects research.
| Data and methods
Qualitative data included text data from social media units collected 
| Data analyses
Initially, social media units were evaluated to determine if they were related to health policy. Social media units addressing concepts in the study conceptual framework (Table 1) , met inclusion criteria and were included for further analysis. Social media units addressing other topics were coded as Not Related to Health Policy. There was no attempt to categorize nonhealth policy-related social media units.
Content analysis of the qualitative data found in health policyrelated social media units was guided by the concept descriptions from the study conceptual framework (Table 1) (Russel & Fawcett, 2005; RWJF, 2015) . Codes were applied when the content of a social media post aligned with the concept descriptions from the study conceptual framework (Table 1) 
| Content analysis
Quality was the conceptual model-derived code that accounted for 
| Policy topics
Proposed legislation about expanded use of marijuana was the policy They are the voice of Nurses and able to make change. #N545rn @joykiviat" (Cotton, 2016) and "I am following American Nurses Association @RNAction. Supporting nurses' advocacy for policy change @angtadeo #N545rn" (White, 2016) . Another post gives some insight into who is following these organizations and why: "I'm following National Nurses United @NationalNurses. They promote a unified vision of collective action for nurses nationwide #N545rn" (Oranges, 2016).
| DISCUSSION AN D IMPLICATIONS
The 2016 United States presidential election was noteworthy for many reasons, including the use and significance of social media.
Donald Trump used Twitter as a way to communicate directly with supporters and the public during the presidential campaign (Crego & Islam, 2016) , perhaps elevating the relevance of social media as an information source during periods of public discourse (Hutchinson, 2016) . The extent to which nurses and the public at large look to professional nursing organizations for political and health policy insights is unknown; however, nurses garner a very positive public image (Gallup, 2016) and have the ability to provide valuable health and policy reflections over social media-if they choose to do so.
Exploring the qualitative data in social media units associated with three national nursing organizations provided an informative snapshot about the extent to which the organizations used especially content produced by reputable professional nursing organizations.
Focused efforts by members of the nursing profession and nursing organizations to do more in the social media space could be beneficial-keeping visible policy and politicians focused on various aspects of individual, community, and population health. Additionally, organizations choosing to produce health policy-focused posts on social media could add value for nurses as the profession continues to work to influence all levels of health policy. A more complete picture of the production and dissemination of health policy information over social media will inform leaders, researchers, and professionals about the value and utility of social media communications.
| TRUSTWORTHINESS, TRANSFE RABILITY, AND STRENGTHS AND LIMITATIONS
Estimates of the trustworthiness of the data were adequate.
Dependability was evaluated by a faculty advisor. Credibility was evaluated by prolonged engagement with the specific study data, This exploratory study revealed that content analysis of qualitative data collected from social media platforms was substantive and informative, providing a snapshot of the nursing profession's policy priories and efforts. The conceptual framework concepts provided an effective coding scheme for the qualitative data in social media units. Using DiscoverText to collect and analyse social media data made the collection and analysis of many data units feasible.
| CONCLUSION
Social media is increasingly significant in political and civil society dialogue and should be recognized as a tool for leaders seeking to purposefully stimulate thinking and engagement with relevant and timely policy content. While Twitter was more commonly used to share health policy information, this analysis revealed variation in the extent to which three national nursing organizations used Facebook and Twitter to communicate and frame health policy topics. The • substantial contributions to conception and design, acquisition of data, or analysis and interpretation of data;
• drafting the article or revising it critically for important intellectual content.
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